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Our Comprehensive Strategy

Define the Use your Initiate a

value of members campaign

free radio to amplify to confront
your voice record labels
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The Next 6 Months for Your Campaign

FEB JUN
NAB FLY IN: Profitability and Tax Payment Report +
Public Service Report + Earned Media Outreach +
Earned and Social Media Outreach Campaign Splash Page Launch
APR : JUL
NAB ANNUAL CONFERENCE: : Treatment of Artists
Economic Value Report + Report + Earned and
Earned Media Outreach + Social Media

Website Redesign Launch

E : E :

e EE—
Member Engagement and Amplification + Social Media Outreach

SUBJECT M TTER



Define the Value of Free Radio
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Manufact!u'e -
. PositiveMedia

« Publish two new reports to convey the value

of Free Radio
» Radio’s economic footprint

» Radio’s public service contribution

« Assign an experienced spokesperson to

capitalize on trade and nation media stories



Reposition your brand on the web

SAY NO

‘{% freeradlo About the Alliance  Become a Member  ContactUs  FAQ  Members to taxing free radio

Keeping life tuned in.

Radio

The soundtrack_ .
of American life.
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Radio

The soundtrack_
of American life.
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Say NO to the Performance Tax on free radio,
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Develop original social media content

¢ Free Radio Alliance ¢ Free Radio Alliance
= A&E
A‘-”k;’a Shrs- @ = 5hrs - @
See how free radio stations provide vital information, news and
entertainment to over 244 million Americans each week.
FreeRadioAlliance.org #FreeRadio

See how local radio stations’ 2.5 million jobs contribute to the
national economy at FreeRadioAlliance.org #FreeRadio

We have a The value of
face for information is

radio.

priceless.

we have

2 5 million. It’s also Free.

A)% freeradio Share your #FreeRadio support. A,%\ freeradio
NS S Keeping life tuned in.

Keeping life tuned in.

Share your #FreeRadio support.

¥ Comment ~ Share

s Like

~ Share

ifr Like @ Comment
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Use Your Members to
Amplify Your Voice
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Social graphics

Develop a toolbox of 30 PSAs

assets for your members Live read scripts

Engage your members with compelling content

. “The best things in life are free, but what's

y free for 244 million people each week?
The free and local radio stations keeping
America entertained, informed and tuned
in. Support us at FreeRadioAlliance.org”
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- 39l Direct outreachto
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| S awareness

Encourage your members to promote your message




Initiate a Campaign to
Confront Record Labels

SUBJECT M TTER



SUBSTANTIVE

Manufacture Moments o
to Support Your payment Repor
Co nfrO ntatio nal Cam paign » Treatment of Artists Report

R RHETORICAL

« Quotes from artists

\M

(A

« Summer tour season

« Ongoing opportunities

ey ﬂi
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Develop a creative campaign
to confront the RIAA.

T _—— .
E‘Z’E:i f]_‘eera,d]_o About the Alliance Become a Member Contact Us FAQ
e Keeping life tuned in.

Don'’t let record labels
turn off your radio

SAY NO TO THE PERFORMANCE TAX ON FREE RADIO

Multinational recording labels want a bigger slice of the pie, and they want free and local radio stations to
pay for it. If a Performance Tax is approved by Congress, it could force thousands of smaller radio stations
out of business at the expense of the 244 million Americans that tune in each week. Tell the recording
industry to take care of their artists, and not put the onus on radio stations.

Jn freecadio e s —

Don't let record labels
turn off your radio

EAY NO TO THE PER MAMCE T.

Hadio stations would have to pay between

$2 and $7 billion annually.

LUS%{!NS L%S LOST 1%#.”%1

The recording tdustry clamms d tax would
benefit the artists, but who really gets the money?

Record Labels keep over T0% of all royally payments

While ﬁi'-'ll']!.-: the artists fess than 7%

Far every

$1,000

of music sold, record labels only give the artist

$23.40
Say NO to the Performance Tax
on free radio
EXS
#FreeRadio
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Frame1

e

Free Radio Alliance

.

Find out who's trying to lurn off your radio at FreeRadioAlliance.org

#FreeRadio

Like Comment Share

Frame 1
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=
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gg- Free Radio Alliance

For every $1,000 of music sold, the record labels only pay ariists
$23.40, Get the facts at FreeRadioAlliance.org #FreeRadio

Guess what cut the
recording industry
pays its artists.

.f

Like Comment Share

Frame 2 Frame 3
g'%a__ Free Radio Alliance gv;__ Free Radio Alliance
= 5 s —

Find out who's trying to lurn off your radio at FreeHadioAlliance.org
#FreeRadio

Find out who's trying to turn off your radio at FreeRadioAlliance.org
#FreeRadio

Say no to the
nance Tax and

~dio on the air.

Like Comment Share Like Comment Share

Frame 2 Frame 3
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gg-,___ Free Radio Alliance gg-,___ Free Radio Alliance
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For every $1,000 of music sold, the record labels only pay arlists

For every $1,000 of music sold, the record labels only pay artists
$23.40. Gel the facts at FreeRadioAlliance.org #FreeRadio

$23.40. Gel the facts at FreeRadioAlliance.org #FreeRadio

Less than

v %

Like Comment Share Like Comment Share

Frame 4
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Free Radio Alliance

Find out who's trying to lurn off your radio at FreeRadioAlliance.org
#FreeRadio

Say no to the

Performance Tax and
keep free radio on the air.

A”‘% freeradio

Keeping life tuned in.

Like Commaent Share

Frame 4

__ | Free Radio Alliance
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For every 51,000 of music sold, the record labels only pay artists
$23.40. Gel the facts at FreeRadioAlliance.org #FreeRadio

Now we know why
record labels want a
performace tax.

FreeRadioAlliance.org

#FreeRadio

A’i;;»“% freeradio

T Keeping life tuned in.

Like Comment Share



++» THE FIGHT +-+-

LOCAL MULTI-NATIONAL
RADIO RECORD LABELS



$25,000/month  Coalition Management, Media Relations,
B u d ge.t an d Social Media Management, Grassroots
Next Steps

Engagement, Website Maintenance

$30,000 Discovery Reports
$60,000 \Website Redesign

+$5,000/month  Paid Media Promotion
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